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Digital Destination Management

1. Tourism Asset Mapping

2. Tourism Marketing Material Consolidation and New Approach Development
3. Capacity Training and Masterclasses

4. fggg

5. Sector-wide Marketing Quality Enhancement

6. Accessible and Immersive Tourism Initiatives
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Tourism Asset Mapping

The Foundation.
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Tourism Asset Mapping

Comprehensive Mapping: Conducted
detailed mapping of all tourism assets,

creating a unified, standardized database.

Outcome: Provided a valuable planning
tool for customized itineraries, strategic
marketing, and investment decisions.
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Benefits

Facilitated efficient and customized tour
planning.

Supported data-driven decision-making.
Improved accessibility information.

Provided a resource for marketing and
educational purposes.
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SCOPE

ACTIVITIES

SYSTEMS

Assets
People
Stories
Offers

-Data-Collection
-Mapping

-Authoring
- Digitalization

Offline
Geo-collection
Authoring tools
APls

Listings
Accounts
Content
Products

-Storage
-Management
-Maintenance
-Integration

DMS
CMS
DAM
CRM
LMS
Open-Data
API(s)
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How it works
DPML is operated as a service to the entire Palestinian tourism sector
and anyone working in/with Palestinian tourism. Its main purpose is to
supply businesses, entrepreneurs, and creative talents with high
quality content for any professional business use related to marketing
and promoting Palestinian tourism.

In general, you may download and use the content in the DPML for any
purpose and in any form as long as you seek to positively market and
promote Destination Palestine. Opening an account and using the
content is free of charge and a for-profit use of the content is explicitly
allowed.

You might, however, be asked to reference the creator of the material.
The usage rights are contained in each file.
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Tourism Marketing Material Consolidation and
New Approach Development

giz
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Tourism Marketing Material Consolidation and New Approach Development

Assessment and Review: Evaluated
existing marketing materials to identify
gaps and mismatches between content and
target audiences.

New Marketing Strategy: Shifted from
factual documentation to experiential
promotion, emphasizing storytelling and
local narratives.

Outcome: Created engaging, emotionally

resonant marketing materials that appeal to
potential visitors.
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Benefits

Enhanced engagement with target
audiences.

Improved relevance and appeal of
marketing materials.

Strengthened emotional connection with
potential visitors.
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lerusalem Wlld'érness

by Marco Barneveld | Photography: Frits Meyst | E;;t;erusalem Special
o
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“Layer llpOll layer, the ll]eal]de]_’i]] No city is more layered in its layeredness than the OId City in East Jerusalem.
Streets are buﬂt up. Alld beneat 1 The Romans, Byzantines, Mamluk, Crusaders, Ottomans, and British all left
those architectural ayers Of briCkS their mark on the city by simply building or demolishing each other’s
lie at leaSt as lllally StorieS 2 structures every time they conquered it. The city's walls and gates alone tell

stories that can be studied for a lifetime.

N T Layer upon layer, the meandering streets are built up. And beneath those °
m i b architectural layers of bricks lie at least as many stories.

. 1L
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EAST JERUSALEM SPECIAL

ROAMING THE RUINS OF THE NAKBA
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JERUSALEM
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y +
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Kunafa and hummus. Falafel and
Lahmacun. Sweet and savoury with a
dash of umami but always delicious. The
Old City of East Jerusalem is a feast of
flavours and anecdotes. Gastronomy is
a genuine reflection of a city’s soul. Join
the dance that our tastebuds had on the
gastronomical heartbeat of East
Jerusalem and get ready to get hungry.

3
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The media usually talks about ‘the Palestinians’ as
if they were a mono-cultural unit. Nothing could
be further from the truth. The Palestinian
community has a wealth of cultures, with roots in
diverse regions, from Africa to Armenia and even
India. Nine portraits of Palestinians that sketch
the colourful diversity of this community.

Itis fair to say that the area we know as Palestine has been inhabited

since the dawn of civilization. Between 10.000 and 8.000 BCE, hunter-
gatherers started growing grain here, thus introducing the so-called
Agricultural {or Neolithic) Revolution, which would change the face of the

earth. Around 3500 BCE the first human settiements in Jerusalem arose.

sion.
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SAMI BARSOUM

Mukhtar of the Syriac community

‘My father came to Jerusalem in 1915 as a Christian refugee from Turkey.
He ended up in 2 German orphanage and was trained as 2 shoemaker. He
was 3 true craftsman and his store became famous. Jewish refugees who
came here from Europe after World War Il were amazed that he spoke
German.'

Sami himself, who prefers to be called by his first name and makes 2
decidedly youthful impression, was born in Jerusalem in 1935. He became
a tailor and gained the same excellent reputation in his trade as his father

had in his, In addition, he became mukzar (represent;

ive) of the Syriac
community in his city, which numbers about 500 people. In this capacity,
he has met numerous dignitaries over the years, In 3 book he wrote about
his life, dozens of photos attest 1o that fact. ‘The Syriac Church is the first

holy, universal and apostolic church of Christianity’, he says proudly.

“Respect everyone, hate no
one and you will live ag
ong as [ have

With 3 little wink, Sami explains that he considers himself 3 man of five
nationalities: Oltoman because of his father's ancestry, British because he
was born at the time of the British Mandate, Jordanian because East
Jerusalem was Jordanian territory after 1943, Israeli because his city is
currently under Israeli rule, and Palestinian because he is, above all, part
of the Palestinian community.

As 3 mukrar, Sami has traveled extensively, both in the Middle East and to
the US, Canada and India. In the process, it was quite convenient that he
speaks an impressive range of languages : English, Aramaic, Arabic,
Hebrew, Armenian, Turkish and German,

Although officially retired, Sami is

in his tailor store every day. He gets
frequent calls from American Jewish students who are sent to study in

Jerusalem by their Orthodox parents. ‘Then | mend a pair of pants or 3
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Click on the
PDF for Full
Article in Dutch
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Jovove

* Umeda Kurbonbekova

o THR:

More information

* TAJIKISTAN
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Boost your
Destination
Marketing

with Destination Memories

Our uniquely designed, digitally enhanced, and perfectly crafted
products offer unparalleled opportunities to attract and hold
travellers’ attention focused on your destination’s essentials,
touristic brand, and product portfolio.

Combined with the DM Explorer, our free online resource for each

puzzle, we seamlessly link classical, analog puzzle experiences
with state-of-the-art digital tourism marketing.

DESTINATION
MEMORIES JIGSAW
PUZZLES ARE
POSITIVELY TUNED,

[

@]

<

JERUSALEM (AL-QUDS)

THEOLDCITY, THE KIDRON VALLEY & THE
MT.OF OLIVES

Looking over the Kidron Valley, the Old City of
Jerusalem s in view, with the Haram ash
Sharif and the Dome of the Rock n the centre.
Enjoy the tranquillity of the scene while
putting together this great puzzle and
ashortor extensive walk
along the Mt. of Olives or the Kidron Valley to
yournext trip toJerusalem!

W Launch the Explorer

THEOLD CITY OF JERUSALEM
(AL-QUDS)

AMAGNIFICENT PANORAMIC PICTURE OF
THEHOLY CITY

Jerusalem (al-Quds), the Holy City,
undoubtedly ranks among the most conic
cities worldwide. The Dome of the Rock, the
Churchof the Holy Sepulchre, the Jerusalem
city walls, and many other unique landmarks
comprise the uniquecityscape.

W Launch the Explorer

THE DAMASCUS GATE

THE ICONIC ENTRANCE TO THEOLD CITY
OF JERUSALEM (AL-QUDS)

The Damascus Gate s probably the most
iconic entrance to the Old City of Jerusalem
(al-Quds). Facing north, it ones marked the
starting point of journeys toNablus and
beyond, all the way to Damascus. Today, itis
oneof the best starting points to discover
Jerusalem.

@ Launch the Explorer
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Tour Operator Training and Itinerary Development
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Tour Operator Training and Itinerary Development

Training Programs: Targeted training to Benefits

help operators identify unique strengths and Improved tour operator knowledge and

develop customized itineraries. skills.
Joint Catalogue Creation: Compiled a Increased market presence and visibility.

joint catalogue of unique tour packages, : :
_ o , Improved customer satisfaction.
widely distributed in key markets.

, Fostered industry collaboration.
Outcome: Enhanced tour operators' skills,

increased market presence, and promoted
industry collaboration.
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Jericho — The Oldest City
in the World
Appearsin:1,2,3,4,5,6,7

Ariden the longest cable car below sea-lev-
el takes you up to the Mt of Temptation In
minutes. From here, where Jesus Is sald to
have been temptad for 40 days ana nignts,
the lowest city on earth lies to your feet.
Enjoy the stunning panorama of the spring-
water-fed 0asis with Its dates and orange
orcharcs, the Dead Sea, the Baptismal site
and the highlands of jordan on the horizon.

A visit to Jericno aliows you to travel
through time. Start your journey with traces
of the Neolithic Revolution 3t Tel es-Suitan,
through the biblical eraof joshuza's conquest
and Jesus’ preaching to Zacchasus, to the
magnificent. mosaic-paves Omayyaa Palace
Qasr Hisham before stroliing through Jeri-
Cho's contemporary center.

In 3adition to Its cultural heritage, jericho Is
botn 2 favorite winter resort for Its pleas-
ant climate and 2n ideal spot for small-scale
farming of citrus fruits, bananas, and dates.

You are Invited to explore this fascinating
biend of history, spirituality and nature on
foot. by bike, camel-back or horse-grawn
carriage Do not miss 3 hike In close-by Wadl
el-Quelt, the ancient route between Jericno
and Jerusalem!

Nablus — Discover
Authentic Local
Craftsmanship
Appearsin:2,4,5,6,7

Nestlea between tne foots of Mt €pal ang
M. Garizim on 2n anclent trace route, Pak-
esting’s second largast aity Is famous for Its
sweets, traditional ollve oil products, and Its
busy markets.

AlS0 known 35 “Little Damascus”, the rich
history of Nabius’ 0id City can be feitin Its
seven quarters, representing a distinctive
example of traditional Palestinian urban
architecture and featuring 12 mosques, 2
churches, a Samaritan synagogue a5 well 3s
a traditional Turkish Hammam, the perfect
spot for a weliness time-out.

Explore Nablus” many layers of history at
Tel el-Balata, a former nub of an extensive
trage network, Jacob’s Well, the Samaritan
community on Mt. Garizim and In Its old city.
Nature lovers should head to Wadl Bidan, a
picturesque valley rich in mountain springs,
for an enchanting hike.
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Fact Sheet

Main target group: Spiritual pilgrims, rek-
gious and plous travelers seeking to “ravel
with the bible in their handz" and to (re-)
discover the Chriztian message anew in itz

Length of tour: 10 dayz / 9 nights

Accommodation: Nazareth, Jericho,
salmcopmml rmaw

Best time of travel: Year-round, recom-
mended ezpecially for Christian hol

Best weather: March 1o May, September to
mid-November.

Follow the Lord
on Ancient Paths

A spiritual, faith-based, and Jesus-centered pilgrimage following
ancient paths based on the life of the Lord as commemorated in
the Gospels.

Church of the Nathvity. Sethiehem

Itinerary
1 Arrival 10 Tel Aviv AIrport of via 1and border. Jlemy In Bothizhem.

2 In the morning, visit DIbIical EIn Kerem for the meeting between Exlsadetn and Mary,

e first encounter of Jesus and Jonn e B3UST (Luke 1:39-45). VisIt the Cnuren of
John the Baptist (birthpiace of john), and the Church of Visitation, atop the dwelling place
of E1lzadetn ana Zacnary. Have some time for Indivicual Mealtation and to recall Mary's ana
Zacnarias' doxologles (Luke 1:46-56; 67-79).

Continue 10 Beit Sanur and the Snepherds’ Fieids, where the angel announced jesus’ dirtn
(Luke 2:8-20). In Bethiehem, recall the story of the birth of Christ (Matthew 2:1-12) located
on the Manger Square, the Churen of Nativity. and Insioe the Natvity Grotto. In ST Helena's
Church, commemorate the story of Herod's Infanticice (Matthew 2:16-18) and tha Flight of
the Holy Family to Egypt (Matthew 2113-15; 19-23). e In Betnichem.

Depart from Bethiehem to the Baptism Site (Matthew 3) for mass, mediation, and en-

tering the water. Fom the Joraan RIver, pass by the Zacchaeus sycamore fig tree In jer-
icho. followed by 3 visit to the yattha Mt of natf way up the epony
MOUNtain, Where Jesus was tempted (Matthew 4:1-11). Continue to Wadl ek-Quelt, the steep
esert valley connecting Jericno and jerusalem associated with the Valley of the Snacow of
Death In Psaim 23, the parabie of the Good Samaritan (Luke 10:25-37), and the dwelling of
Eajan (1Kings 17-3) Bemyin jericno.

4 Depart to Nazareth, hometown of Mary, Josef, and jesus. VISIt the Orthodox Church of

AnnuNciation, Mary's Well, the Basilica of ANNUNCIAToN (Luke 1:26-38), ana the Syn-
3g0EUe-Church Whare Jesus may well have taught (Matthaw 13 Mark 6; Luka 4). Pass by
Mt Precipice. where the peopie of Nazaretn rejected Jesus (Luke 4:23-30), before reacning
Cana, the place of the First Miracie (Jonn 2:1-12). ey In Nazaretn.

Drive up to Mt. Tabor, the traditional site of Jesus® trans.

figuration (Matthew 17:1.9; Luke 9:28-36) and enjoy
panoramic view of the Lower Galliee. Afterwaras, foliow DIDlical
footsteps by the Sea of Galliee: Magdala, hometown of Mary o
Magdala (Luke 8.2 Mark 16:3), Tabgna, site of the Multiplication
of Loaves and Fisnes (Mattnew 14:13-21). Capemaum. tne “Towi
of Jesus™ (Matthew 12-13; Mark 1:11.28). and the Mt. of Beatl
woes (Mattnew 5-7) Jm DY the Sea of Galllee.

6 In the MomINg, Grive Lp to Mt Ardel for a breathtaking pano-

ramic view of the Sez of Gallee Enjoy the panorama followed
Dy an approx. S0 min. hike down the Ardal Ciff (300m high, must
be free of vertigo) to Nof Ginnosar for a visit of the “Jesus Boat”,
2 2.000-year-0ig fishing DOL Afterwargs, emoark on 3 Quiet sal
on the Sea of Galliee and recall Jesus™ spacial relationship with the
lake (e £ Malthew 8:23-27, 13) Pass Dy Migaal ang Tabgha before
Ariving to Capamaum. Disembark ang arive to anclent Batnsalda,
nometown of Phillp, Ancrew, and Peter (Jonn 1:44). Conclude your
02y With 2 quiet walk 3long e Mt of Beatitudes offenng a chance
for meditation or worship. e DY the Sea of Galliee.

7 In the morning. foliow the Nativity Trail to the picturesque

Burgin Church commemorating Jesus” Healing of the 10 Lepers
(Luke 17-11:13). Continue to Sebastia, anclent Samarla, for a visit of
e Tomd of jonn the Baptist and trace diDlICal footsteps In Nabius
0 JacoD's Well (Genesis 33:18-20; jonn 4. e in Jerusalem

In The Morning, enjoy 3 panoramic view of jerusaiem’s 0ia City

from the Mt of Olives Inciuging the Dominus Figwit Chape!
(Luke 19:41-34), the Churcn of Mary Magaaiene (only Tuasaays &
Thurscays). the Cnurcn of Nations In the Garcen of Gethsemane
[Matthew 26:36-55) and the Tomb of Mary. Pass through the Kiaron
Valley along the St Peter In Gallicantu Churen (Matthew 26:30-35),
followad by the Tomd of David and the Room of the Last Supper
(Mark 14) on M. Zion. Pemmin jerusaiem.

Start your second cay In Jerusalem at the Stepnanus Gat

(aka Lions Gate) anc follow the Stations of the Cross aion
me Via Dolorosa to the Cnuren of St Anne 3na the Pool of
Bathesda. Eventually, arrive to the Church of the Holy Sepuiches
ana spena time for INGIVIGUal Meaitation and prayer. After uncn
enjoy 3 panoramic view from the central tower of the Evangel.
Ical Lutheran Church of the Receemer before heading throug!
e Armenian QUarter 10 the wWestern Wall 3 21-Agsa Compoun:
(Tempie Mount). e I Jerusalem.

10 Check-out and transfer 1o the airport of 1and Dorger.

Highlights

Inciudez all major itz

i
!
and teachings of sz : Journey.
s mentioned in the i
Gozpets. i Inciudes a boat-ride
i cnthe Ses of Gallee
Indudes multiple occa- ! (weather permittingl
j ons for praying. mass.
al or group meditation. H

Tailor this Tour

Colebrote Christmos in Bethlehem: Calebrate the birth of Cvistin

‘ the very place the bidle teliz Uz about ~ Bethiehem — and join thou-
zandz of Chvistians from all over the werld for the Midnight Mass and
the festive procession from Rachels Tomb to the Manger Square cn
Decembar, 24th. Obtain your individually tallored “Chriztmas in Bathie-
hem” itnerary from your HLITOA tourzm profezzional and experience
the Chvistmas of a ietime!

Mount of Temptition Mosgstery. jericho

Biblical Places in this Itinerary

John the Baptizt Church, Church of Vizitation (Ein Kerem):

Fields (Best Sahour). Manger Square, Church of Nativity, St Helena

Church (Bethiehem), Baptism Site (Jordan River), Mt and Monastery of

Tunmenuenma) Mary Hel WNWKJM!MANMOI-
na Wedding Church-

o Mv.Tibo'(l.wrGaHm Tasgha, (zoonwnema:a
Mt of Beatitudes (Sea of Galilee), Church of the 10 Leperz (Burgin).
Tomb of john the Baptizt (Sebastia), Jaco’z Well (Nabk:z), Dominus
Flevit Chapel, Garden of Gethcemane. Chureh of Nationz, Tomd of Mary
(M of Olives), St Peter in Gallicantu, Via Dolorosa and the Stations of

the Cross, Church of 5t Anne and Pool of Bethesda. Church of the Haly
i Sepukhre

(Jeruzalem). Last Supper Room (Me. Zion)
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Sector-wide Marketing Quality Enhancement

Reflection: How to integrate quality across diverse stakeholders? All work with good quality.
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Decentralized Soft Steering of Marketing Quality

High-Quality Material Provision: Benefits

Developed a centralized repository of high- Improved overall quality and

quality, royalty-free marketing materials professionalism of marketing materials.

accessible to all sector participants. . : :
P P Facilitated consistent branding.

Outcome: Established a consistent and
professional image of the Target
Destination, replacing old/low-quality
materials with high-standard content.

Supported diverse stakeholders in
promoting a cohesive and polished image.
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Quality needs Coherence & Freedom to Decide without Coordination

Comprehensive Mapping: Conducted
detailed mapping of all tourism assets,

creating a unified, standardized database.

Outcome: Provided a valuable planning
tool for customized itineraries, strategic
marketing, and investment decisions.
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Benefits

Facilitated efficient and customized tour
planning.

Supported data-driven decision-making.
Improved accessibility information.

Provided a resource for marketing and
educational purposes.

Everybody works with raw materials of
highest quality — no need for a brand guide.
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Capacity Training and Masterclasses

Everybody (every ministry) can do it!
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Capacity Training and Masterclasses

Skills Enhancement: Provided targeted Benefits

training to increase the Ministry of Enhanced professional capabilities.

Tourism's independence in managin , ,
P SHE Increased consistency and quality of

marketing content. .
S marketing efforts.

Masterclass Implementation: , :
Fostered a culture of continuous learning

Collaborated with international experts for and innovation.

hands-on training in content creation,
quality assessment, and storytelling.
Outcome: Improved professional

capabilities and reduced reliance on
external services.

giz
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Skills Enhancement

«  Approach: The initiative began with identifying a critical issue: the lack of coordination
among tourism promotion and marketing efforts, especially those funded by international
development projects. Often, external services were hired, and marketing materials were
produced without involving the local staff, particularly those from the Ministry of
Tourism. This led to a disconnect and reliance on external entities for essential marketing
activities, diminishing the Ministry's ability to manage and sustain these efforts independently.

o A series of targeted capacity training sessions were designed to increase the skill level of the
Ministry’s marketing team. The training focused on practical skills such as assessing the
quality of images and videos, identifying necessary content, and directing photographers
to produce specific types of visuals. This hands-on approach ensured that the local team
could independently manage and produce high-quality marketing materials.
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Masterclass Implementation

Approach: To further enhance the professional capabilities of the local
tourism marketing team, a masterclass series was implemented in
collaboration with the expert team from WideOyster Creative B.V.
(Netherlands).

These masterclasses covered a broad range of topics essential for modern
tourism marketing, including content creation, quality assessment, visual
storytelling, and effective communication strategies.

The sessions were designed to be highly interactive, allowing participants to
engage directly with industry experts, receive personalized feedback, and
work on real-world projects.

This comprehensive training approach ensured that the participants gained
practical, applicable skills that could be immediately integrated into their
daily work.
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Outcome

The masterclass series and capacity training led to a significant
improvement in the professional capabilities of the Ministry of
Tourism’s marketing team.

Participants acquired valuable skills and insights from international experts,
which translated into higher-quality marketing outputs.

The training fostered a sense of independence and confidence within the
team, reducing their reliance on external services.

This shift not only enhanced the consistency and quality of the marketing
efforts but also empowered the local staff to take ownership of their projects,
ensuring long-term sustainability and continuous improvement.

\D -
| S N
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Benefits & Background Information

Benefits:

Page 35

Enhanced professional capabilities within the Ministry of
Tourism, leading to more consistent and high-quality
marketing outputs.

Increased independence from external service providers,
fostering a self-sufficient and skilled tourism marketing

team.

Improved ability to assess and produce high-quality visual
and written content, ensuring that marketing materials
meet international standards.

Fostered a culture of continuous learning and professional
development within the tourism marketing team, ensuring
sustained improvement and innovation.

| 25 June, 2024

Background Information: The capacity training and
masterclass initiative addressed a fundamental challenge
in the tourism marketing of the target destination: the
lack of internal capacity and reliance on external
services.

By providing targeted training and hands-on
masterclasses, the initiative equipped the Ministry of
Tourism’s marketing team with the necessary skills to
independently manage and produce high-quality
marketing materials.

The collaboration with the international marketing
consultancy brought expertise and best practices to the
target destination, enabling the local team to elevate
their marketing efforts to new heights. The enhanced
capabilities of the local team now position them to better
promote the target destination as a compelling travel
destination, leveraging their newfound skills to attract
and engage both B2B and B2C audiences effectively.
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Accessible and Immersive Tourism Initiatives
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Immersion

Accessibility Mapping: Documented
accessibility features of tourist sites,
integrated into a digital database.

Virtual Reality Experiences: Developed
immersive VR experiences for key sites.

Outcome: Enhanced inclusivity and
engagement, maintaining interest during
travel restrictions.

Page 37 | 25 June, 2024

Benefits
Improved inclusivity and engagement.
Supported better tour planning.

Promoted best practices in accessible
tourism.

Leveraged technology to enhance visitor
experiences.
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Use Case: Pop-up destination
booth
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3

A pop-up destination booth can be placed at
a travel trade fair, cultural festival, shopping
mall or any other place.

Using a digital display or VR goggles, the
booth connects to the DAM system.

By selecting keywords related to the event

Mtheme (e.g., “family-fun”, “cuisine”,

Py -

‘spirituality”, or "handicrafts”), the booth
instantly showcases relevant high-quality

glcontent.

— This ensures an engaging, informative,
and professional presentation, managed
centrally and updated seamlessly,
offering a flexible and cost-effective

#solution for destination marketing.
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Dar al-Consul

A Dynamic Canvas for Immersive Palestinian Tourism
Experiences



Dar al-Consul

Background

Dar al-Consul” is a 4,000 sqm venue in Jerusalem’s Old DAR AL—CONSUL

City, rehabilitated by UN Habitat. . i
) " . A deep dive into Jerusalem:
It serves as a community and touristic centre, leveraging

P
its historical significance. % Past present, ‘and future s
Objective [ w . "'“Qw‘i Fog _=§\ = " L_‘ f__,,-uwn.-.n

Implement versatile multimedia exhibitions that provide
immersive experiences, highlight Palestinian sites and
narratives, and enhance visitor engagement through
strategic route development.

S a'.m—l

giz
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Outcome

Created a versatile, dynamic
exhibition space that adapts to
visitors’ interests and event themes
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Approach R ﬁ E\
0.0.0

O'O"O"0
lal=]n) = =
. Auditorium
Install Technical Systems
Interactive touch screens, VR goggles, s A
directional sound showers, LED panels, 360 Interactive Dynamic
projection mapping, and information screens € [ Seree Displays
create a versatile exhibition space. 4 A A
Integrate CMS with DAM —~
Link all technical systems to a centralized CMS ol
connected via API to the DAM system. Central
. . Content
Dynamic Content Display TG e
Curate exhibitions easily, dynamically displaying System (CMS)
content from the DAM based on keywords or
tags. ‘ API
Digital Asset Images, video,
Managerment Bml
(DAM) :

giz

IILITERNAL. This information is accessible to ADB Management and staff. It may be shared outside ADB with appropriate permission.



Benefits

Adaptability

Quick thematic changes for events. For
example, during a culinary event, the
exhibition can feature Palestinian culinary
delights. For a handicrafts trade show, it can
showcase videos and images of Palestinian
artists and products.

Enhanced Engagement

Dar al-Consul becomes an adaptive canvas,
offering dynamic, immersive experiences that
attract and engage visitors.

Efficient Management

Centralized CMS and DAM integration
streamline content curation and display,
making management efficient and flexible.
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Benefits of Using a Centralized DAM (,,Destination Asset
Management®) for Destination Marketing

1. Streamlined Content Delivery: Content from the DAM can be easily and
efficiently distributed to multiple outlets, ensuring consistent quality across
various platforms such as travel trade fairs, road shows, and destination
marketing events.

2. Centralized Management: The destination marketing entity can centrally
manage all content, reducing the need for extensive local supervision and
maintenance.

3. High-Quality Assurance: By using the DAM, only high-quality, curated
content is distributed, maintaining a professional and appealing image of the

destination.
4. Cost Efficiency: Lower maintenance and supervision costs due to centralized
control and streamlined content distribution. —

giz
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Benefits of Using a Centralized DAM for
Destination Marketing

5. Multi-Destination Use: The system can channel relevant information about a
specific destination / region / country etc., ensuring each marketing activity
receives targeted and pertinent content.

6. Pop-up Destination Booths: Easily set up pop-up booths anywhere. Connect
a digital display or VR goggles to the DAM, select the desired keywords or
theme, and instantly create an engaging and informative presentation.

7. \Versatile Event Adaptation: Quickly adapt exhibitions to suit different events.

giz
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Q&A
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Photo credits/sources

https://youtu.be/grommrKGigo
https://destivity.de/jerusalem/
https://destivity.de/jerusalem/
https://destivity.de/360/syrian/

FOLDER

https://1drv.ms/f/s!Alol1eZoNsMThtxmL25H8KcTiM08pQ?e=JfTvC1
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