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1. Defining our Collective Vision

❑ What would we like to achieve? 
❑ How do we envision the tourism sector 

in the region by 2030?
❑ What is our common goal? 

“By 2025, ASEAN will be a quality tourism destination offering a unique, diverse 
ASEAN experience, and will be committed to responsible, sustainable, inclusive and 

balanced tourism development, so as to contribute significantly to the 
socioeconomic well-being of ASEAN people.”

“Tourism in the Greater Mekong Subregion is integrated, prosperous, equitable, and 
resilient, with effective partnerships and knowledge management.”



2. Identifying Existing Challenges 

3. Developing Regional Solutions

❑ How can such challenges be addressed 
through regional actions? 
✓ Regional projects and initiatives;
✓ Capacity building and experience-sharing;
✓ Etc. 

✓ Connectivity and travel facilitation
✓ Education and skills development  
✓ Branding and promotion
✓ Tourism infrastructure and services
✓ Etc. 



4. Regional Tourism Clusters

❑ Building upon ongoing regional initiatives 

❑ Addressing seasonality 

❑ Combining primary and secondary 
destinations 

❑ Based on geographical proximity and/or 
common themes 



Format of the Break-Out Session 

1. Each workshop participant will identify a proposed collective vision 
and three key challenges (5 min.)

2. Group Discussions (50 min.) 

3.   Group Presentations (10-15 min. per group), followed by Q&A



Group Discussions

1. What is our collective tourism vision towards 2030? 

2. What are the existing challenges that hinder tourism development 
in the region? 

• Select 5 challenges and rank them in order of importance 

3. What are the possible solutions to address such challenges through 
regional actions? 

4. What are the possible regional tourism clusters? What are their 
unique selling points?

• Identify at least 3 regional tourism clusters



CAREC Multimodal Corridor Network 




