
CAREC
E-Commerce Development –

Experience from the PRC
���������������2���������������������������������������

����	
��
	

�����,���  



�����	��������������� ���
�����

The 13th five-year plan period (2016-2020) 

In 2020, China's cross-border e-commerce trade volume reached 1.69 trillion yuan, 
a year-on-year increase of 31.1%. A large part comes from Central Asian countries. 

The national e-commerce transaction volume increased from RMB 26.10 trillion to 
RMB 37.21 trillion, with an average annual growth rate of 9.3% 

The national online retail sales have grown at an average annual rate of nearly 25%, and 
the online retail sales of physical goods accounted for a quarter of the total retail sales 
of consumer goods. 

Cross-border e-commerce has an average annual growth rate of 30%, supporting the 
high-quality development of trade. 
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"Silk Road E-commerce" is an important measure under the "Belt and Road"
cooperation initiative. It aims to leverage the respective comparative advantages with
partner countries in accordance to jointly grasp development opportunities in the
digital age. Since 2016, China has established an e-commerce bilateral cooperation
mechanismwith 22 countries.
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Up to now, China has signed 
e-commerce cooperation 
memorandums with 22 
countries, establishing
bilateral e-commerce 
cooperation mechanisms to 
facilitate trade and 
investment, enhance
cooperation, and expand 
new channels for bilateral 
and regional cooperation. 
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"Silk Road E-commerce", new 
channel and new highlight for 
international cooepration

Rrapid growth of cross-border e-
commerce good for world 
economic growth and people's 
livelihood. 

Cooperation in policy 
communication, information sharing, 
matchmaking, provincial/city level 
cooperation, capacity building, etc. 
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Strengthening policy coordination 

Hold regular meetings with partner countries to share new developments and 
breakthroughs, study new models and formats of e-commerce applications, and explore 
new ideas and paths for e-commerce governance. Carry out routine exchanges in cross-
border e-commerce, SME digital transformation, online consumer protection and digital 
poverty reduction. 
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Promoting business cooperation
-Provide enterprises with information 
on market, investment and legal 
environment, and policy guidance
-Promote cross-border trade by 
supporting cross-border logistics, 
mobile payment, supply chain 
networks, overseas warehouses, etc. 
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Supporting the construction of overseas warehouses 

Support building interconnected and intelligent trade infrastructure in B&R countries, 
and encourage the construction of overseas warehouses covering key countries and 
markets. 
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Carrying out country-tailored studies 

Since 2017, the “Belt and Road” e-commerce research project has been set up, to conduct 
research on the development of e-commerce, cross-border e-commerce goods supervision 
systems and trade facilitation measures in key countries and regions, to provide support 
for cooperation. 
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Capacity building
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International e-commerce rule-making

1. Progress in rules negotiation, including WTO E-commerce negotiation and 
FTA negotiation.
2. Constructive role in multilateral consultations, including G20, APEC, Shanghai 
Cooperation Organization, China-Central and Eastern European Countries 
(CEEC), and Lancang-Mekong Cooperation. 
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Support internantional pandemic control

-Guiding e-commerce companies to use the advantages of procurement channels and 
logistics networks to stablize import and export
-Support enterprises to use digital technology to carry out international cooperation in 
pandemic prevention and control
-Carry out experience sharing of e-commerce in helping fight the epidemic and 
guarantee supply 
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Establish an e-commerce poverty 
alleviation work mechanism

Develop agricultural products 
brands 

Promote of e-commerce in 
rural areas 

Make full use of e-commerce 
platform 

MOFCOM explored poverty alliviation through e-commerce, by tapping into the unique 
advantages of e-commerce to directly connect  production and consumption, and 
achieved remarkable results in supporting farm to fork, promoting the digital 
transformation and upgrading of agriculture, stimulating entrepreneurship of farmers, 
and improving the rural outlook.
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Thank you!


