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6.9%

of GDP 
2017

2.06
Bln GEL Foreign Card 

Operations
2017

68% 
of  Service Export 

2017

country
2018:                            

9 months
2017-2018

%

Russia 1,109,706 +22.9%

Azerbaijan 1,094,847 +10.9%

Armenia 956,076 +0.1%

Turkey 891,751 +17.2%

Georgia (non resident) 363,766 +5%

Iran 242,739 +3.1%

Ukraine 141,181 +3.2%

Israel 121,548 +35.2%

Poland 55,142 +31.4%

Germany 52,288 +52.4%

2.7
Bln USD Foreign 
Exchange Income 

2017

6,305,635 6,719,975

7,902,509
6,788,377

2015 2016 2017 2018
9 Months

Source: Ministry of Internal Affairs of Georgia

+7% +18%





International Visitors by Age Groups

Main Purpose of Visit 

Most Visited Regions

0.5%

2.8%

3.9%

8.1%

9.6%

14.0%

13.0%

25.5%

1.6%

60.5%

57.7%

0.2%

1.3%

2.2%

3.7%

5.5%

8.1%

11.7%

17.7%

19.4%

31.0%

50.0%

Racha - Lechkhumi,

Lower Svaneti

Guria

Inner Kartli

Samegrelo - Upper

Svaneti

Imereti

Kakheti

Samtskhe - Javakheti

Mtskheta - Mtianeti

Lower Kartli

Ajara

Tbilisi

Total Holiday, leisure, recreation

28.5%

46.1%

23.7%

1.7%

15-30 31-50 51-70 70 and more

Total

37.7%

22.2%

18.1%

9.5%

8.2%

2.7%

1.6%

Holiday, Leisure, Recreation

Visiting Friends/Relatives

Transit

Shopping

Business or Professional

Health and Medical Care

Other

Source: National Statistics Office of Georgia



Expenditure Components
Total Expenditure GEL 

(X1000)

Share of Total 

Expenditure %

Food and Drinks 1,476,534.5 26%

Accommodation 1,326,904.5 23%

Cultural and Entertainment Service 1,065,961.7 18%

Shopping 789,717.4 14%

Local Transport 483,448.3 8%

Other Expenditure 619,024.7 11%

Total Expenditure 5.8 Bln GEL

Average Expenditure 889 GEL



Domestic Visitors by Age Groups

Main Purpose of Visit 

Most Visited Regions

5.6%

3.5%

12.4%

22.2%

3.0%

8.7%

5.4%

5.6%

18.9%

8.3%

8.1%

1.6%

2.9%

4.6%

6.2%

6.5%

7.0%

7.2%

7.3%

12.9%

18.6%

25.5%

Racha - Lechkhumi,

Lower Svaneti

Guria

Samtskhe - Javakheti

Mtskheta - Mtianeti

Lower Kartli

Kakheti

Inner Kartli

Samegrelo - Upper

Svaneti

Ajara

Imereti

Tbilisi

Total Holiday, leisure, recreation

2.9%

9.9%

19.3% 19.6% 19.1%
16.4%

12.7%

7.8%

16.2%

27.2%

19.3%

13.4%

8.8% 7.4%

15-17 18-24 25-34 35-44 45-54 55-64 65 and

moreTotal Holiday, Leisure, Recreation

50.4%

13.4%

11.2%

9.9%

6.5%

4.4%

2.0%

0.6%

1.6%

Visiting Friends/Relatives

Shopping

Health and Medical Care

Holiday, Leisure, Recreation

Visit to Second Home

Business or Ptofessional

Religion

Education or Training

Other

Source: National Statistics Office of Georgia



International Tourism receipts
(X1000 USD)

446,646 475,889
659,245

954,909

1,410,902

1,719,700 1,787,140 1,868,479
2,110,709

2,704,340

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

+7% +39% +45% +48% +22% +4% +5% +28%+13%

Share of Tourism in GDP

6.85%
6.24% 5.83% 6.08% 6.02% 6.08% 5.89% 6.32% 6.71% 6.75% 6.86%

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Source: National Bank of Georgia



• By 2025, Georgia will be well known as a premier, year-round, high quality
tourism destination, centered on its unique cultural and natural
heritage, world-class customer service, and timeless tradition of hospitality.

• Georgia will be at the forefront of tourism competitiveness, through
strategic investments in infrastructure, education, marketing, and the
development of unique Georgian visitor experiences that appeal to high-
value markets around the globe.

• Tourism will significantly increase its contribution to Georgian economic
growth and development, through increases in visitor spending. The focus
will be on the quality and diversity of visitor arrivals, not total number of
visitors.





7,1%
წილი მშპ-ში
2015 (I-III კვ.)

11%
წილი მთლიან 
დასაქმებაში

(2014)

1,5 მლრდ. აშშ 
დოლარი

შემოსავალი
2015 (I-III კვ.)

62,2%
წილი სერვისის 

ექსპორტში
2015 (I-IIIკვ.)

Component 2015 2025 Forecast

International visitor 
arrivals

6.3 million 11 million 

International tourism 
receipts

US$1.9 billion $6.6 billion

Tourism contribution to GDP 6.7% 7.9%

Average annual number of People Employed in
Tourism

158,515 301,284

Average Spending Per Visitor USD 328 USD 600

Average Length of Stay 5 days 7 days

Foreign Direct Investment in Tourism $723 million $1,178 million

% Arrivals from Turkey, Ukraine, Turkmenistan 
and CIS Countries

91% 70%

% Arrivals from other source markets 9% 30%



7,1%
წილი მშპ-ში
2015 (I-III კვ.)

11%
წილი მთლიან 
დასაქმებაში

(2014)

1,5 მლრდ. აშშ 
დოლარი

შემოსავალი
2015 (I-III კვ.)

62,2%
წილი სერვისის 

ექსპორტში
2015 (I-IIIკვ.)

 Winter marketing campaign on 19 target markets
 Summer marketing campaign on 14 target markets

Marketing Expenses: 18,650,000 GEL Revenue from International Tourism: 2.75 Bln USD

23 International 
Tourism Fairs

683 journalists 239 Tour Operator

CHECK  IN 
GEORGIA:

121
Cultural and Sport 

Events



;

.



Marketing Budget Item Amount (Gel)

Int’l Marketing Activities 22,443,500

Int’l Fairs and Exhibitions 3,075,500

Road Shows 170,000

Tv Advertising on channels 2,500,000

Web marketing 472,000

Writing articles 50,000

Promo campaigns 16,176,000

Production of Promo Material 1,050,000

Videos for Tv adv 250,000

Printing promo materials 200,000

Rebranding booklets 600,000

PR and Media 1,900,000

Press and Info Tours 1,900,000

Promotion on Domestic Market 1,330,000

Promotion of Domestic Tourism 1,030,000

Marketing for Domestic Tourism 300,000

Total 26,723,500

84%

7%

4%

5%
International
Marketing Activities

PR and Media

Production of
Promo Materials

Promotion on
Domestic Market



Country Amount (Gel)

Russia 3,877,118

CIS 3,019,333

Turkey+Armenia 561,600

Ukraine 1,017,800

Sub-Total 8,475,851

Others 1,901,358

Total 10,377,209 

37%

29%

5%

10%

19% Russia

CIS

Turkey+Armenia

Ukraine

Others













Seasonal Marketing Campaign

• Winter Marketing Campaign;

• Summer Marketing Campaign

Product Oriented Marketing 
Campaign

• Nature and Adventure; (Caucasus adventure)

• Cultural Heritage;

• Wine and Cuisine;

• Health and Wellness;

• Sun and Sea;

• MICE;

• City Breaks.

Too Broad Product: Caucasus adventure includes ski activities

.



Lack of information about characteristics of outbound markets:

Products

Target 
Markets by 

Products




